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MEMORANDUM
TO: 
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SUBJECT: Trends in the Hospitality Industry

This memo addresses the concerns of Mr. Brandson, the head of Human Resource department Towne Place Suites regarding the future marketing directions for the company. I would like to thank you for the great opportunity to work with the company and for the opportunity to take part in shaping the company’s future. Towne Place Suites is a large hospitality company with over four hundred hotels. I feel that is the triumphant decision for long visit voyagers who need to feel comfortable and remain gainful. The lodgings offer an excellent incentive with a laid-back present-day plan and straightforward, imaginative style described by fun-loving subtleties. Each inn offers adjustable spaces that enable visitors to rapidly settle in, incorporating open suites outfitted with full kitchens, a devoted Home Office and space to unwind in a different living space. This one thing that the company has used to be able to attract a large number of customers. However, with the changing technology, the company needs to at least put up with three technological advancements to improve the market of the company in the future. For instance, the company needs to consider luxury brand management and visitors experience, preparation of healthy and organic foods as well as sustainability issues (Chen, 2017). 
Towne Place Suites need to mirror the inexorably different character of their customers through multicultural mindfulness and affectability. To meet various clients, brands should fabricate consistent changes among disconnected and online encounters while holding elevated amounts of administration that extravagance customers anticipate. The accommodation business can also hope to see more extravagance brands spreading into inns and other friendliness adventures. Receiving the codes of hospitality empowers brands to give clients a remarkably vivid encounter that goes past customary retail. Holding a human touch all through these collaborations will be fundamental for extravagance brands to support the individual connections that manufacture customer dedication (Batinic, 2013).
In the past, a significant segment of the hospitality industry was comprised of fast foods and bars selling sugary mixed beverages. Recently, there has been something of a social movement, with individuals ending up progressively mindful of the things they are consuming, prompting a healthy dish and beverages pattern. For restaurants, this has implied re-vamping menus with more advantageous choices, including gluten-free, dairy-free, low fat, and veggie lover, vegetarian and natural alternatives (Batinic, 2013). However, this trend is extending to hotels with more advantageous room administration choices, just as more advantageous beverages sold in the slammer.
Times are changing as clients are more concerned about natural issues and need to realize that the organizations they visit are acting morally. Therefore, sustainability has become one of the most perceptible trends in the industry, with a developing number of hospitality organizations advancing their eco-benevolence. The United Nations has called for sustainability to the front line of the public, and honest Millennials and Generation Z customers specifically anticipating that the hospitality industry should adopt an increasingly comprehensive strategy to the corporate social obligation (Chen, 2017). 
In conclusion, as these three trends uncover, the fate of the Towne Place Suites is transversal and being molded by worldwide developments, industries and shopper esteems. What binds all these trends together is the combination of personalization and data arising from the new technology. The better you know your market and eventual hotel guests, the more precise your offering can make each customer happy (13 Sustainability trends in the hospitality industry, 2019). No one wants to be put in the same basket as anyone else so if there’s one thing you should strive for, it’s a personal connection with your guests.
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